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Dessa fragor och manga fler far du svar pai

TNS SIFO Navigare Company Image 2011

- var varumarkesundersdkning pa foretagsniva, som
genomfoérs bland ett flertal olika lakarkategorier. Varje
malgrupp varderar upp till 8 av de storsta och mest kénda
lakemedelsforetagen inom respektive omrade.
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Summary of Key Drivers:
Performance Dimensions

Summary of Key Drivers:
Emotional Dimensions

Importance
Weight (%)

10

| undersdkningen analyseras [§
vilka emotionella och
funktionella faktorer som ar
de viktigaste drivkrafterna for
foretagsnamnen — bade totalt
sett och specifikt for ert
foretag.

Heritage

Bonding  Nostalgia

Innovation

Trust Prestige Endorsement  Caring  Acceptabillty

Affinity Attribute

good and relevant rep information

presented as good company in media
takes product problem responsibility

education is checked by IPULS

good education

frequently used products
active with clinical trial
reps keep you up to date
seniceminded reps

well documented products
high R&D investments

good patient info

good ad/mail

only agreed isits

only agreed topics

no offered/payec
Functional Performance Indices

Emotional Indices

GPs (n=101)

GPs (n=101)
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Datainsamlingsmetod Tidsplan

Datainsamling v. 39-41, Valkommen att kontakta oss for
rapport klar v. 44 prisuppgifter, se nasta sida.

Online

Distriktslakare: n=100 Lunglakare/ allergologer, n=40 Psykiatriker, n=50

AstraZeneca, Sanofi-Aventis AstraZeneca, Nycomed, Pfizer AstraZeneca, BMS, GSK, Pfizer
Boehringer Ingelheim, Pfizer Boehringer Ingelheim, GSK, MSD Lilly, Lundbeck, Janssen-Cilag
Lilly, MSD, GSK, Novo Nordisk

Diabetologer: n=50 Kardiologer, n=50 Onkologer, n=40

AstraZeneca, Sanofi-Aventis AstraZeneca, Boehringer Ingelheim AstraZeneca, GSK, Amgen, Novartis
GSK, Lilly, Novo Nordisk MSD, Pfizer, Sanofi-Aventis, Lilly Pfizer, Roche, Sanofi-Aventis, MSD
Novartis, Pfizer, MSD

Reumatologer: n=40 Dermatologer, n=40 Gastroenterologer, n=40 MS neurologer, n=40

Abbott, MSD, BMS, UCB  MSD, Janssen-Cilag MSD, Abbott Biogen, Novartis
| Roche, Pfizer Pfizer, Abbott Teva, BayerSchering
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(Credentials TNS SIFO Navigare

Navigare, the medical division within TNS SIFO, specializes in
market research within the medical and pharmaceutical industry.
Our consultants have extensive experience of pharmaceutical
marketing and market research, and all fieldwork is carried out by
medically trained personnel. This not only guarantees the
integrity of the analysis and recommendations, but the quality of
the design and fieldwork of each market research project.

Our mission is to provide our clients with market information and
consultancy, enabling them to improve the quality of their

strategic decisions. Our objective is to reinforce our role as the
leading medical market research company in the Nordic region.
This position is maintained by continuous investment in
consultants with in-depth experience of pharmaceutical
marketing, medically trained interviewers and new research
methodology and techniques.

Our specialised Healthcare Consultants:

Eva Pokkinen-Forster +46 8 50742082

Karl-Gunnar Persson +46 705 722802

Karin Hedelin-Lundén +46 31 7273942

Lotta L6fving +46 31 7273943

Lena Berggren +46 8 50742069

Marie Forsell +46 31 7273954 7
Ulf Berthag +46 31 7273918 =
Emelie Bischoff +46 31 7273917

Charlotte Alverén-Lundén +46 8507 42142 . " @ Q
y
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The company is part of TNS SIFO, with global
experience and knowledge in B2B and
consumer research. This enables us to bring
you extensive understanding and fresh
insight from other business areas, both at a
local and global level, but always configured
from a healthcare perspective.

All serious market research is dependent on
the respondents’ confidence in the research
company. As a member of ESOMAR, we
strictly adhere to market research ethics. This
guarantees anonymity for respondents, a
fundamental condition for supplying reliable
information to our clients.
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